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What is Brighter? 
Brighter was launched in October 2018 by the Australian Petroleum Production  
& Exploration Association as part of the Australian gas industry’s commitment to better 
informing and engaging the broader community. 

For more than 50 years, gas companies have formed strong and lasting partnerships with the 
often remote local communities in which they operate. Brighter is a recognition that it is  
incumbent upon us to now do the same with communities throughout Australia. 

Australian natural gas is as much a part of their lives as it is those communities in which we operate 
– whether it is the 70% of Australians homes using gas to heat and cook in their homes, or the 80,000
Australians employed though the industry, or the businesses – big and small – who manufacture
Australian goods with natural gas. Critically, we must engage with Australians on the issues that
matter to them. Brighter focuses on those areas, including:

• The role of natural gas in their homes and lifestyle

• The fit between natural gas and renewables for a clean energy future

• The many and varied jobs created by the industry, including for local small businesses

• The economics and operation of our gas industry, including the importance of exports

• Environmental management regulation and best practice

• Co-existence between gas operations and other industries such as farming, fishing and tourism

Natural Gas  
Naturally part of every day 



How does Brighter work?
Over the past year, Brighter has reached millions of Australians through media, digital  
platforms, community events, engagement campaigns and advertising, in every State of the country. 

Brighter also works closely with stakeholder and industry partners, with more than 30 partnerships 
throughout the year with science and technology, environmental, transport and local  
government groups.

Our standalone engagement campaigns – which include community events, digital, stakeholder and 
media elements – are highly successful at reaching new audiences, with nearly 300,000 Australians 
learning more about the role of gas in the home and the people working in our industry.

We also operate in the community, working with civic groups on local BBQs and festivals, as well as 
educational activities and introducing more than 10,000 young Australians to science, technology,  
engineering and maths content.

These sustained efforts have seen improved community understanding of the industry, improved  
support from stakeholders and a more active debate about the role of natural gas in our everyday lives. 

In 2019-2020, Brighter will be focusing on meeting ever greater consumer interest in what our industry 
means for them, contribution to a clean a clean energy future and what benefits Australia receives from 
a robust industry, new domestic projects and a thriving export market. 

Where can I learn more? 
For more information visit:

Online: bright-r.com.au 
Facebook:  facebook.com/brighteraustralia
Instagram:  @brighter_au
Twitter:  @brighterwithgas



Utility & lifestyle  
messages in the community 

Over 6,000 meals have
been served at community events

Over 8,000 
followers on Facebook, 
gaining avg. 250 per week

Brighter is committed to raising the 
awareness of the role that natural gas 
plays in the lifestyle of most Australians 

68% 
of Australians agree that natural gas 
provides us with power for our homes 
and businesses 

Partnerships with the Housing 
Industry Association, Rotary, Penrith 
CBD Corporation, Lions Club are used 
to disseminate messaging through 
community events and supported by 
digital and media



Utility & lifestyle
messages in the community 

The lifestyle story  
across media & advertising 

Utility messages reached a 
news media audience of 

17 million

Meeting consumers at various points during 
their day through multi-channel advertising, 
including print, radio, outdoor and digital

Leveraging Brighter’s 
consumer-friendly brand and 
lifestyle messaging to acquire 
earned media at a national, 
state and regional level



Campaign One:  
The Chef’s Secret (continuing 19/20)

Entry level content delivered 
through digital channels to 
emphasise the role natural gas 
plays in day-to-day life with 
targeted audiences, thereby 
driving further engagement 
with content related to other 
key messages 

Eight episodes 
over eight weeks, supported by 
earned media (Daily Mail) and 
social media retargeting 

Campaign achieved:

700,000 video views

123,000 click-throughs on
Chef’s Secret material (with an 
avg. of two articles read per visit)

130,000 engagements
(reactions, comments, shares, 
click-throughs)



Campaign Two:  
Home Beautiful x Brighter (in progress)

Immersive hub  
of content, housed 
by Home Beautiful
Magazine
Amplified by referral posts on
their website and promoted to
1mil+ Facebook followers

Featured in three  
consecutive issues 
of Home Beautiful 
magazine  
Incl. editorial mentions, native 
articles and full page ads

HB x Brighter email 
Sent to 51k+ Home Beautiful 
email database

More than 1.5mil 
reached in the  
first four weeks  
of promotion 
20,000 page views per article 
170,000+ social impressions

Mid-Campaign Report

Use of Home Beautiful brand 
to deliver lifestyle and utility 
content to reinforce the notion 
that natural gas is and will 
continue to be an important and 
complementary source of power 
for Australian homes



Discussing gas as a partner 
to renewable energy 

Brighter’s highest 
activity social  
content piece

The online piece on  
Dr Alan Finkel’s address  
to CEDA in August achieved  
12% engagement, 270 shares, 
and 1,600+ comments

Brighter continues to promote the complementary 
nature of natural gas and renewables in pursuing a 
clean energy future, particularly in its provision of 
an immediate stable energy source  

Work in partnership with Royal Institution and 
Australian Science Media Centre, and events like 
the Clean Energy Council Summit to give depth 
to our messaging



Discussing gas as a partner
to renewable energy

Highlighting stable energy 
in media & advertising 



Engaging with small business 
in the community 

The program strategically bolsters APPEA’s position on the 
role the industry continues to play in supporting Australian 
small businesses, particularly in regional settings  

Partnerships and event collaborations with the Australian 
Trucking Association, Business Council of Australia and local 
government councils help share Brighter’s messaging 

Digital and earned media used to highlight small business case 
studies to a varied and engaged audience, ranging from inner-
city residents to host community business owners



Engaging with small business
in the community 

Sharing the stories and success 
of large and small businesses



Jobs and STEM learning 
in the community 

Brighter’s animation on the  
diversity of jobs in the industry  
is the most viewed video on  
its social channels outside 
The Chef’s Secret with almost 

20,000+ 
views

Events (in partnership with leading educators 
STEM Punks), such as Science Alive! and the WA 
Petroleum Club Next Generation Expo are used to 
target families with an interest or engagement in 
STEM to forward messaging on the future of jobs 
in the industry 

Earned media channels, including a News Corp 
national spread, leveraged to tell the stories of 
industry employees 

Digital media used to profile industry and 
associated employees to further personify the 
industry to a widespread audience

Brighter actively promotes 
the varied jobs created and 
supported by the industry, 
both directly and indirectly



Jobs and STEM learning  
in the community 

Talking about jobs & STEM  
in media & advertising



Campaign Three:  
Bright Sparks (continuing 19/20)

Bright Sparks  
launched with 
14 profiles
Designed to be an ongoing
platform for showcasing careers
across member companies,
small businesses, supply chain
and stakeholders

In the first eight weeks 
the campaign reached 
200,000 Australians
This reach fed almost 10%  
click through to the website
hosting full profile stories

Audiences responded 
strongly with almost 
10,000 engagements
The posts were shared 290+ times

Bright Sparks has 
generated the most 
support from member 
companies and supply 
chain employers
The campaign will rely on 
ongoing support with profile 
recommendations and shares



Campaign Three:  
The inaugural Bright Sparks group



Brighter informs discussion 
on price & exports

Brighter highlights the flow-on economic benefits of natural gas exports 

This is pursued through partnerships including the Toowoomba Surat Basin Enterprise, 
as well as through earned and supporting digital media



Raising awareness of  
environment & gas working together 

Our industry is committed to world-class environmental management - we 
continuously strive to understand and protect the eco-systems the industry works 
within

Brighter and Energy Information Australia continue to publicly champion the industry's 
environmental stewardship through multiple channels

While Brighter highlights the 
role the industry plays in 
promoting biodiversity and 
positive environmental stories, 
EIA acts as a proactive and 
reactive mechanism with 
which to provide fact-based 
environmental content related 
to industry



Bringing mutual use  
to life in the community 

Brighter provides positive stories of co-existence between gas 
operations and other industries such as farming, fishing and tourism 
 

Sponsorship of high-profile agricultural events, including the Royal Adelaide 
Show, Royal Melbourne Show and the Rockhampton Agricultural Show 
resulted in very positive engagement with communities  
 

Showcasing mutual use examples through stakeholder and farmer stories 
(e.g. TSBE) allows Brighter reach a broader audience demonstrating positive 
industry impact



Mutual benefits featured  
in media & advertising 



Brighter and Energy Information Australia are initiatives of the Australian Petroleum Production & Exploration Association




